80 Ways You Can Connect with Influencers

Influencers come in all walks of life. They aren’t just on Instagram, they’re people you’ll meet in real life. The people who know people. We’ve compiled for you this list of 85 different ways that you can connect with influencers both online, and in your day to day life. 

1. Take time to get to know people you may only consider to be acquaintances. These people can open a world of people and ideas that you can be introduced to. 

2. Join local business organisations, meetups and events. There are so many people in your area wanting to network and these are the perfect places to meet them. This will allow you to connect with local influencers within your industry. 
“Don’t judge each day by the harvest you reap, but by the seeds that you plant.” – Robert Louis Stevenson


3. “Consistently investigate what gives other people energy. Be the fan that fuels it.” – Darren Rowse, Pro-blogger

4. Remember that the best influencers aren’t necessarily the people with the most followers. They are the people who are most able to get other people to take action.


5. If you give as much as you take, influencers will want to engage with you.

6. If you’re looking to be taken more seriously and increase your credibility, then consider trying to get publicity via traditional press.


7. When you’re attending conferences and events then let people know you’re available to meet using sites like Twitter and Facebook. Meet anyone who wants to meet, you don’t know who they might know!

8. Trying to connect with people on discussion sites then be sure to read the discussion and add something meaningful to it.


9. If you want to have a chat with someone who is speaking at a conference, then try to talk to them before they speak. After they have spoken, they are likely to be very busy, with a lot of people trying to demand their attention. 

10. Make sure you dress professionally whenever you attend an industry event or any local meetups. First impressions make a difference. 


11. What’s your elevator pitch? Learn to describe what you do in less than ten seconds. 

12. When attending an event try to arrive early. This will give you time to mingle with the other early arrivals and potentially make some important connections. 


13. “Nothing BIG will happen in your life, until you build off of the many SMALL things” – John Paul Aguiar

14. When you’re following influencers on social media then comment consistently, but also thoughtfully. Don’t comment for the sake of commenting, but to add to the conversation.
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15. Go to conferences to try to meet influencers face to face. Personal connections can be far more valuable than digital connections alone.
16. If they have a podcast or show, then offer to be a guest. This can help then, and you. 
17. Keep a check of your blog comments. Have you had any comments from influencers? Be sure to respond.
18. Not all influence has to be positive. Be sure to avoid attracting negative influencers who might not spread positive things about your product.
19. To get influencers to notice you, offer to speak at events. Start small and build your way up. Influencers will start to notice you as you build your brand. 
20. Not all influencers have an online presence. When you’re at events, look for the person who seems to know everyone.
21. When you introduce yourself, introduce yourself with the problem you solve rather than your job title. For example, ‘I help take companies public,’ rather than ‘I’m an investment banker’.
22. If you want to get the attention of a particular influencer, then consider writing a blog post about them.
23. You can join networking groups such as BlogDash and GroupHigh to connect with influencers who are open to meeting new people. 
24. Google Blog Search is a great way of finding good blogs in your industry. Use it to find the most popular blogs and leave comments to grow a relationship with the author. 
25. Don’t just give people business cards and hope they will contact you. Build a connection with them and then exchange contact information.
26. Pick up the phone. Influencers appreciate the personal touch and it will set you apart from everyone else. 
27. RSS feeds are a great way of making sure you’re one of the first to know when a blog has been updated and allow you to be the first to comment.
28. The one thing market influencers usually have is a strong presence and longevity in a niche. 
29. Invite guests onto your podcast or to post on your blog to help you build your network.
30. Make sure you create amazing content that will benefit the influencers audience to encourage them to share.
31. Don’t ask for favours, as for advice. Favours can often follow as once someone has helped you out once they’re more likely to go a bit further. 
32. The best way to impress an influencer is to create a great product. They care far more about the quality of a product than an affiliate marketer.
33. If you’re looking to connect with influencers in a small niche, then give a lot of thought to that niche’s audience and it’s needs.
34. Don’t try too hard. If you’re struggling to connect with an influencer then put your time and effort elsewhere (Like creating the next great product)
35. Signing up to influencers mailing lists will give you a good idea of how they work and will help you to establish the best way to connect with them.
36. Ideally, you should follow up with influencers you have connected with at around 24-48 hours to help them remember you. 
37.  Try to get introduced by someone who knows you both. This essentially means you’re ‘pre-vetted’ and can help you grow your connection with the influencer. 
38. Find websites that are growing quickly. Connect with their creators as it’s likely that they will be influencers in a year or two.
39. Take notes about your contacts (not in a creepy way, in a nice, helping you to remember stuff about them way) Remembering details about them will help build the connection. 
40. Make your priority to help people succeed. Do this and your own success will surely follow. 
41. If you want to find more information about a person than is generally publicly available then visit http://relsci.com
42. If you’re trying to get an influencer to join a venture with you then let them know why they would want to be part of it. 
43. When you’re due to attend a conference choose three of the speakers you want to connect with and then find opportunities to speak to them.
44. If you only have a small audience at the moment then consider starting by trying to connect with mid-level influencers rather than bigger ones.
45. When you’re talking to someone it is important to make eye contact as it increases the individuals respect for you.
46. When you are trying to connect with people online, be constantly visible, but constantly unobtrusive.
47. The best way to align yourself with an influencer is to look at their goals and align yourself with them.
48. LinkedIn is a great way of connecting with people. Join groups, answer questions and engage with other people who are answering questions. 
49. Organize meetups in your area if they aren’t any going on already.
50. You will have more success with influencers if you find some common ground and be passionate about whatever that common ground is.
51. You can align yourself with influencers by providing what they need, and especially things that their fans and followers will want or need.
52. The best JV partners are niche influencers
53. Before you decide to join in a conversation between an influencer and their audience, be sure to listen to the conversation first so you can add to it meaningfully.
54. Make sure you find out the JV guidelines and procedures of the market influencer you intend on asking about a JV with yourself.
55. To get requests from reporters and get more exposure then join HARO.
56. Remember that influencers have just been doing what they do for longer than you have, otherwise, they’re no different to you.
57. Don’t stick within your own industry, but also industries that link to yours. If your industry is fishing then get to know people in the boat industry.
58. Build a connection before asking for a favour. That connection is more important than any single favour they could do for you.
59. When following influencers on social media, be sure to engage with their posts, leaving comments and questions that make them look good to their followers. 
60. People respond best to those they know and trust, so when connecting with influencers give them positive reasons to notice you.
61. If someone helps you out, then be sure to say thank you. You can’t over-estimate the power of gratitude.
62. If an influencer takes the time to do something for you, then send them a small gift or a card to say thanks.
63. Be one of the nice guys. You can get a lot of views by being one of the bad guys, but it won’t get the attention you desire from influencers.
64. Don’t hide your passion for your work. Seeing how passionate you are will make people want to help you.
65. If you’re new to an industry, then volunteering at an event is a good way to meet the people behind the scenes.
66. Using third party metrics such as Social Mention, PeerIndex, and Kred can help you find market influencers.
67. Before asking an influencer for help try to help them in some way or offer them value. Being the first one to give will go a long way.
68. Use the second-degree connection tool on LinkedIn to find out who you know that knows influencers. 
69. For meeting influencers from a wide range of industries the events like SXSW.
70. Also be the one to introduce people that you know. They’ll be sure to return the favour.
71. If attending a large event then guarantee yourself a following by creating a sub-group for your niche. 
72. Don’t try to hide how excited you are to meet an influencer. Be genuine.
73. If you first invest in supporting an influencer publicly, you are more likely to get them to engage in a JV with you.
74. Don’t enter a JV with an influencer with the expectation that they will do all the work. Show that you are an authority on this venture yourself, otherwise this is a JV that will not work out.
75. If you want to know with which topics and influencer is particularly influential over? Then have a look at their Social Mention scores.
76. There might be influencers in your city. Use meetup.com to find meetups that are local and in your niche.
77. People like to be addressed by their first names. Make it a point to remember the names of people you meet and use them.
78. Follow influencers online who have the audience that you want and join in the conversation.
79. Make you emails to influencers concise. They are likely busy people. Introduce yourself, explain why you’re contacting them and ask them to meet.
80. Make a list of market influencers in your niche. Narrow it down to a small and manageable number that you really want to connect with on focus on those.

